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EMPOWERING NEWCOMERS THROUGH
A COLLABORATIVE APPROACH
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OVERVIEW

Kababayan Multicultural Centre (KMC) is a 
non-profit organization dedicated to supporting 
the immigrant community in their successful 
settlement in Canada. For over 47 years, KMC 
has been a strong advocate for immigrants from 
diverse backgrounds, providing client-centered 
and accessible services to newcomers, families, 
women and seniors. 

What we offer:

• Online and in-person services
• One-on-one supportive counselling
• Group information sessions and workshops
• Community connections
• Targeted programs for equity-deserving 

groups (racialized youth, women and 
seniors)



KMC IMPACT OVERVIEW: 

FY 23-24 Client Demographics and Services
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IMMIGRATION CATEGORIES OF KMC CLIENTS 
ACCESSING SERVICES UNDER NSLT PROGRAM 

(April- September 2024)
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Many clients face significant barriers to finding safe and affordable 
housing due to rising costs and limited availability.

Unemployment is a major issue, as clients struggle to secure jobs that 
match their skills or provide sustainable income.

Increasing numbers of clients report distress or anxiety, particularly 
due to challenges such as navigating restrictive policies, uncertainty 
regarding their immigration status, and adapting in Canada.

Clients often require support with language barriers, including 
assistance in interpreting government forms and improving 
proficiency to meet requirements for employment, citizenship, or 
immigration-related programs.

CLIENT CHALLENGES 

Affordable 
Housing

Employment 
Barriers

Mental 
Health

Language 
Barriers
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Hosting English conversation circles to 
practice speaking and build confidence 
in everyday communication

Providing free or low-cost resources to 
support language learning

Collaborative partnerships with 
agencies

HOW WE ADDRESS CLIENT CHALLENGES

FOCUSING ON LANGUAGE BARRIERS



A series of free targeted 
workshops that help individuals 
prepare for their CELPIP test and 
equip them with practical 
strategies for success in their 
language proficiency journey. 
These sessions are designed to 
strengthen skills in listening, 
reading, writing and speaking.  

CELPIP Review 
Workshops
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PARTICIPANTS ATTENDED THE SESSIONS OVERALL191 Majority of attendees were temporary foreign workers, 

international students and caregivers.

OUTCOMES

participants were 
satisfied with the 
workshops

participants found 
the session 
relevant

were very 
satisfied

rated very 
relevant

rated relevantsatisfied



CLIENT TESTIMONIAL 
Meet Juwarti, our client from Indonesia,  who came under the caregiver 
program and is now working towards her PR status. Determined to overcome 
challenges with her CELPIP exam, she joined KMC’s workshop to enhance her 
skills and confidence. 

Reflecting on her experience, Juwarti shared,

Impressed by the practical advice and supportive environment, Juwarti now 
encourages her friends to join Kababayan’s workshops. She actively spreads 
the word about how these sessions can help others on their journey. 

Looking ahead, Juwarti plans to retake the CELPIP test, feeling more 
equipped than before. She’s also excited to join English conversation circles to 
further improve her speaking skills and take another step closer to her goals.

"The workshop really helped me, especially in 
writing. The tips and strategies were so useful 
and made a big difference in my preparation." 
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THANK YOU!
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Leveraging Media Partnerships 
to Enhance the Reach of 
Language Services for 

Newcomers

P2P WORKSHOP – ASSESSMENT TO ACHIEVEMENT: COLLABORATIVE 

STRATEGIES FOR SUPPORTING NEWCOMERS' JOURNEY



New Canadians is a multi-platform information hub 
empowering incoming and recently-arrived 

immigrants to build their Canadian success stories.

Who we are

ww w. n e w c a n a d i a n s . t v

A division 

of 

https://newhorizons.media/


We feature trusted information and resources to help newcomers:

How we empower immigrants

• Learn about support services and programs
• Benefit from expert advice and lived experiences
• Access employment, settlement, language, education and 

entrepreneurship resources
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> Transition and integrate smoothly 

> Build their own Canadian success stories
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OMNI 
ALBERTA/PRAIRIES 

Saturday 
09:30 a.m. MT

OMNI 
BC/PACIFIC 

Saturday 
09:30 a.m. PT

OMNI 2
Friday 09:00 a.m. 
Friday 03:00 p.m. 

Saturday 12:30 p.m. ET
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Content distribution

Website

YouTube channel

New Canadians TV show

E-books | Virtual shows | Webinars | 
Expos

https://newcanadians.tv/omni/
https://newcanadians.tv/
https://www.youtube.com/@newcanadians


/NewCanadians

@NewCdns

New Canadians

@NewCdns

t.me/NewCanadians

New Canadians Newsletter

newcanadians.tv/newsletter

Information and resources on: 

immigration, settlement, 

employment, small business, 

skills training, and recreation.

NEW CANADIANS JOB PORTAL: newcanadians.poweredbymagnet.ca



Canada
45%

Overseas 
55%

TV Audience 
4.4 M (annual)

Top 10 countries: 

India, Nigeria, 

Brazil, Pakistan, 

Philippines, UAE, 

Bangladesh, UK, 

China, USA

Digital Community 
68,500
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Audience Demographics
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Focus: Language services 
and support for newcomers



Language proficiency supports newcomer integration 
and  unlocks more opportunities for success
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The importance of language

Make social connections

Find a job

Access education
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EDITORIAL CONTENT

PARTNERSHIPS

ADVERTISING AND OUTREACHF
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CREATIVE SERVICES

Our role



• Article on service or blurb about 

it in a story

• Video story or interview for            

TV show and/or YouTube

• Virtual show participation 

(Spotlight, Café New Canadians)
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Editorial content



• Website, TV show, YouTube, virtual 

shows

• Resource and/or partner listing on the 

website

• Testimonials/client experiences/success

• Webinar and event collaboration 

• Social media posts

ww w. n e w c a n a d i a n s . t v

Partnerships



• Website ads

• TV commercials 

• Newsletter ad inserts

• Sponsored e-blasts

• Sponsorship: TV show, virtual 

shows, events and e-books

ww w. n e w c a n a d i a n s . t v

Advertising and outreach



• Content creation

• Video production

• Newcomer marketing

• BONUS: Visibility on 

New Canadians 

ww w. n e w c a n a d i a n s . t v

Creative services
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Examples: Our work 
and partnerships



Collaborative sessions and targeted events

CELPIP

Engaging pre-arrival 
candidates through tailored 

events and partnerships, 
ensuring impactful 

connections and meaningful 
outreach.

https://newcanadians.tv/canadian-english-language-proficiency-index-program-celpip/
https://newcanadians.tv/canadian-english-language-proficiency-index-program-celpip/


• Online Language Assessment Tool (delivered 
by Achév): https://www.clb-osa.ca/ 

• How to Improve English speaking skills: 
https://settlement.org/ontario/education/engli
sh-as-a-second-language-esl/esl-for-
adults/how-can-i-improve-my-english-
conversation-skills/

• Toronto Public Library, ESL Resources: 
https://www.torontopubliclibrary.ca/new-to-
canada/esl.jsp

YMCA of GTA

Resource sharing

Editorial inclusion and 
collaboration to provide 

actionable advice to incoming 
immigrants.



WEBSIT

E

YOUTUB

E

Multi-platform approach: Interview + testimonials

TV 

SHOW

Collège Boréal

SOCIAL 
MEDIA

NEWSLETT

ER  

INCLUSION 

+ AD 

INSERT

https://newcanadians.tv/fluent-success-how-a-free-flexible-online-program-motivated-hurakhsh-to-improve-her-french-language-skills/
https://youtu.be/3pbBde_CRUE
https://youtu.be/3pbBde_CRUE
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Other collaborations & partnerships

KATERINA BELAZELKOSKA – PROGRAM 

MANAGER @ WORKPLACE 

COMMUNICATION 

IN CANADA PROGRAM AT THE

THE G. RAYMOND CHANG SCHOOL OF 

CONTINUING EDUCATION AT TORONTO 

METROPOLITAN UNIVERSITY

NAYA ALNASSER – GRADUATE OF 

OCCUPATION SPECIFIC LANGUAGE 

TRAINING AT FANSHAWE COLLEGE, 

LONDON, ON 

GLORIA PIERRE – 

COACH @ 

CLEARLY 

SPEAKING

CAMELIA FRUMOSU – GRADUATE OF 

THE WCC PROGRAM

https://youtu.be/CPuGmGY_HEU
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Other collaborations & partnerships

CLEARLY  SPEAKING TV 

COMMERCIAL WCC PROGRAM STORY ON 

YOUTUBE
+ The LINC 
program 
delivered by 
community 
organization
s such as 
COSTI 

https://vimeo.com/632308534


Thank You
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