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Building towards Monday, Oct 21st, 2019

• Election planning and partnership
development began in August, 2018.

• Three key milestones building
towards the 2019 Canadian Federal
Election.

• Strength in approach through
innovative tools, tactics and
partnerships.



Building Partnership

• Conversations with the Halifax Chamber of
Commerce, United Way, and Halifax
Partnership to coordinate messages on
immigration around 2019 election.

• Discussed roles and audiences each
organization served, how we can best
support a cohesive message and encourage
information sharing among teams.





Addressing Negative Rhetoric
• First ‘challenge’ arose with the posting of the “No MASS

Immigration” billboards that appeared across select
cities in Canada.

• Partnerships previously built were mobilized, with
Halifax Chamber leading the development of the counter
campaign of digital billboards, ISANS helped shape the
final messages that appeared.

• ISANS developed an op-ed, conducted media interviews
and developed social media content to be used by all
partners during the campaign.





Towards the 2019 Canadian Election
Starting in August 2019, we began to pull together the
different tools we had created into a comprehensive
election package. This included:

• One pagers on key themes;

• Immigration 101 toolkit;

• Question post cards;

• Media interviews;

• and, mock elections.





Next Steps and Key Learnings

• Proactive partnership development
beyond the settlement sector is
critical to build larger buy-in on
issues related to immigration.

• Building a common knowledge base,
consistent monitoring of rhetoric
and messages help define what
themes or issues that need to be
addressed in a proactive manner.



Next Steps and Key Learnings

• It does not have to be perfect—be good
as you can be.

• Importance to respond and speak with
newcomers, community at large, our
staff, partners and support those who
can’t publicly communicate.

• Incubate and support creative,
thoughtful staff who push the
boundaries of who we can be as
communicators – stepping up our game
as a sector.



Thank you!


